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The National Pork Board and the Beef Checkoff Partner to Demystify the Meat Case
New URMIS Nomenclature to be Unveiled at the 2013 Annual Meat Conference

February 19, 2013 - Think consumers know all they need to know about meat cuts? Think again.
Extensive research conducted by the National Pork Board and the Beef Checkoff Program indicates that
today’s consumers are as confused as ever when it comes to purchasing fresh meat. To drive purchase
intent, retailers need to help consumers better understand how to shop for and prepare fresh cuts
available in the grocery meat case. This cross-industry effort was established to increase consumer
confidence by working to simplify common names for meat and create consistent, easy-to-follow
preparation instructions.
The results of consumer research have culminated in changes to the Uniform Retail Meat Identification
Standards (URMIS) nomenclature, the development of better on-pack label information and other
educational tools - all designed to help retailers stimulate meat case sales. This new initiative will be
presented at the 2013 Annual Meat Conference in a two-part educational session on Monday, February
25.
“We believe this is a real game-changer for our industry,” said Patrick Fleming, director of retail
marketing for the National Pork Board. “The update to URMIS nomenclature will be more consumerfriendly by removing redundancies and using familiar terms that are more consistent across multiple
channels. Pork will specifically benefit by the ability to utilize some consumer-friendly beef
nomenclature, allowing customers to recognize cut names more easily.”
“Our goal is to simplify the meat case, and consumers told us that consistency is key. We now have an
aligned perspective and consumer-directed approach that will make it easier for shoppers to buy and
prepare beef,” said Jim Henger, senior executive director of B2B Marketing for National Cattlemen’s
Beef Association, a contractor to the Beef Checkoff Program. Every beef farmer and rancher and every
beef importer contributes to a fund called the beef checkoff, which is used to support retail
merchandising efforts.
A two-part educational session at the 2013 Annual Meat Conference, “Demystifying the Meat Case for
Today’s Confused Consumer”, will present solutions to help clear up consumer confusion with simplified
fresh meat nomenclature. Part I will cover new qualitative and quantitative consumer research that
identified key consumer issues with meat cuts and set the stage for the development of a more
simplified, consumer-friendly URMIS. New cutting edge in-store and in-lab eye tracking research results
will provide insights as to what draws consumers’ attention and motivates their fresh meat purchases.
Online research results will provide insights into effective message development for shopper
communication, point-of-sale and more. Part II will provide a detailed review of the new nomenclature
and provide educational information and tools for putting it to use.

Beginning February 25, the new URMIS nomenclature system will be available at www.MeatTrack.com.
Insights on merchandising opportunities will be available at www.PorkRetail.org and
www.BeefRetail.org.

About the National Pork Board
The National Pork Board has responsibility for Checkoff-funded research, promotion and consumer
information projects and for communicating with pork producers and the public. Through a legislative
national Pork Checkoff, pork producers invest $0.40 for each $100 value of hogs sold. The Pork Checkoff
funds national and state programs in advertising, consumer information, retail and foodservice
marketing, export market promotion, production improvement, technology, swine health, pork safety
and environmental management.
About the Beef Checkoff
The Beef Checkoff Program was established as part of the 1985 Farm Bill. The Checkoff assesses $1 per
head on the sale of live domestic and imported cattle, in addition to a comparable assessment on
imported beef and beef products. States retain up to 50 cents on the dollar and forward the other 50
cents per head to the Cattlemen's Beef Promotion and Research Board, which administers the national
Checkoff program, subject to USDA approval.
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